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Abstract: This article discusses communication strategies for 
community empowerment carried out by universities. In an 
effort to achieve optimal targets, the role of effective commu-
nication is very pivotal. In this case, the right empowerment 
communication strategy is to place communicators as moti-
vators, dynamists, innovators, and facilitators for social 
change. In this regard, students, lecturers, or companion 
teams as communicators must be on a par with the commu-
nity. It means that communicator and audience, expert and 
user, and sender and receiver interchange roles in a mutually 
beneficial two-way interaction through which qualified social 
empowerment can be reached. The communicator functions 
as a driving force for the community to be able to realise their 
potential independently in order to become more empo-
wered. This communication strategy is appropriate for the 
bottom-up intervention model of community empowerment; 
self-help and togetherness model, integrative-interconnected 
model, and asset based community-driven development. 
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Abstrak: Artikel ini mendiskusikan strategi komunikasi pem-
berdayaan masyarakat yang dilakukan perguruan tinggi. Agar 
mencapai target optimal, maka efektifitas strategi komunikasi 
sangat penting. Pada konteks ini, strategi komunikasi pember-
dayaan yang tepat adalah menempatkan komunikator sebagai 
motivator, dinamisator, innovator, dan fasilitator perubahan 
masyarakat. Maksudnya, sebagai komunikator, mahasiswa, 
dosen, atau tim pendamping harus sejajar dengan masyarakat. 
Melalui posisi yang sejajar, diharapkan mendorong terwujud-
nya pemberdayaan yang berkualitas. Komunikator berfungsi 
sebagai penggerak masyarakat agar menyadari potensinya se-
cara mandiri supaya menjadi kian berdaya. Strategi komu-
nikasi ini bisa diterapkan pada pemberdayaan masyarakat 
model bottom-up intervention; model swadaya dan kebersa-
maan, model integratif dan interkonektif; model integratif dan 
interkonektif; asset based community-driven development. 
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–73, 66, עלון הנוטעענף הקיווי: תמונת מצב. 
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